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Introducing the Signature’ and Allure’ Series„Truth•s breathtaking new

handle sets for the sliding patio door market are elegant and revolutionary in design.

Truth has designed a unique set of patio door handles created to enhance any size

patio door.

Handle Sets Offer:
€ The opportunity to customize your door through escutcheon style options

€ Compatible with industry standard single or multi-point mortise locks

€ Handles to fit stile thickness ranging from 1.25� to 2.25�

€ Optional key lock cylinders

€ Inactive configurations for OXXO doors

€ Extended bosses on inside and outside escutcheons to enhance handle stability

€ Truth•s Signature Series are available in plated decorative finishes on solid brass

or painted finishes on zinc

€ Truth•s Allure Series are available in painted finishes on an aluminum base
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Aluminum windows from

Fleetwood USA were used in the
WIRED Living Home, which
achieved a LEED Gold rating from
the U.S. Green Building Council.
The home is located in
Brentwood, Calif. 

Photo courtesy of Fleetwood USA.
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22 The ENERGY STAR® Countdown Continues
Representatives of the door and window manufacturing industry
came out in full force for the long-awaited industry stakeholder
meeting at the Department of Energy on August 13. Turn to page 22 
to see what you missed—and what may coming be in the future.

28 Metal Mania
Many see aluminum windows as a thing of the past in residential
architecture. But this is not the case, as many green-building
programs and certifications are beginning to recognize these
products for their sustainability and recycled content.

32 Take a Hard Look at Hardware
Find out from one hardware company the coming trends in hardware.
Also learn what is coming on this front in terms of automation. 

36 Up Close with Winkhaus
Winkhaus, a supplier of door hardware to manufacturers, charts it
success in the North American market, approximately 10 years after
it expanded here from Germany. 

42 S.O.S.
Selecting the right software for your business can be a challenge. To
help steer you in the right direction two fenestration manufacturers
share their experiences and advice. 

46 Vinyl Extrusions
Customers are asking for an abundance of color choice in vinyl windows.
But producing these means great attention to the extrusion process. 
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